


INDEX TO VOLUME 84 


SUBJECT INDEX 


ADVERTISING 


SOH, HYEONJIN, LEONARD N. 
REID, and KAREN WHITEHILL KING, 
Trust in Different Advertising Media, 84:3, 
455-476. 

WARREN, RON, JAN L. WICKS, 
ROBERT H. WICKS, IGNATIUS FOSU, 
and DONGHUNG CHONG, Food and 
Beverage Advertising to Children on U.S. 
Television: Did National Food Advertisers 
Respond?, 84:4, 795-810. 

YOO, CHAN YUN, Implicit Memory 
Measures for Web Advertising Effective- 
ness, 84:1, 7-23. 


AUDIENCE ANALYSIS 


SOH, HYEONJIN, LEONARD N. 
REID, and KAREN WHITEHILL KING, 
Trust in Different Advertising Media, 84:3, 
455-476. 

STEMPEL, CARL, THOMAS HAR- 
GROVE, and GUIDO H. STEMPEL III, 
Media Use, Social Structure, and Belief 
in 9/11 Conspiracy Theories, 84:2, 353- 
OTe: 

SYLVIE, GEORGE and HSIANG IRIS 
CHYI, One Product, Two Markets: How 
Geography Differentiates Online Newspa- 
per Audiences, 84:3, 562-581. 


COMMUNICATION EFFECTS 


BEAUDOIN, CHRIS, Media Effects 
on Public Safety Following a Natural Di- 
saster: Testing Lagged Dependent Variable 
Models, 84:4, 695-712. 

CHIA, STELLA C., Third-person Per- 
ceptions about Idealized Body Image and 
Weight-loss Behavior, 84:4, 677-694. 


INDEX TO VOLUME 84 


CHRISTEN, CINDY T. and KELLI E. 
HUBERTY, Media Reach, Media Influ- 
ence? The Effects of Local, National, and 
Internet News on Public Opinion Infer- 
ences, 84:2, 315-334. 

COLEMAN, RENITA and MAXWELL 
MCCOMEBS, The Young and Agenda-less? 
Exploring Age-related Di‘ferences in 
Agenda Setting on the Youngest Genera- 
tion, Baby Boomers, and the Civic Gen- 
eration, 84:3, 495-508. 

KIM, KIHAN and MAXWELL 
MCCOMBS, News Story Descriptions 
and the Public's Opinions of Political 
Candidates, 84:2, 299-314. 

KIM, SEI-HILL, Media Use, Social 
Capital, and Civic Participation in South 
Korea, 84:3, 477-494. 

LEE, JAE KOOK, The Effect of the 
Internet on Homogeneity of the Media 
Agenda: A Test of the Fragmentation The- 
sis, 84:4, 745-760. 

LIM, JOON SOO and EYUN-JUNG 
KI, Resistance to Ethically Suspicious 
Parody Video on YouTube: A Test of 
Inoculation Theory, 84:4, 713-728. 

NAN, XIAOLI, The Relative Persua- 
sive Effect of Gain- versus Loss-Framed 
Messages: Exploring the Moderating Role 
of the Desirability of End-States, 84:3, 509- 
524. 

RAMASUBRAMANIAN, SRIVIDYA, 
Media-based Strategies to Reduce Racial 
Stereotypes Activated by News Stories, 
84:2, 249-264. 

RODGERS, SHELLY, Effects of Spon- 
sorship Congruity on E-sponsors and E- 
newspapers, 84:1, 24-39. 

STEMPEL, CARL, THOMAS HAR- 
GROVE, and GUIDO H. STEMPEL III, 
Media Use, Social Structure, and Belief in 
9/11 Conspiracy Theories, 84:2, 353-372. 

TAN, YUE and DAVID WEAVER, 
Agenda-setting Effects among the Media, 


881 











the Public, and Congress, 1946-2004, 84:4, 
729-744. 

YOO, CHAN YUN, Implicit Memory 
Measures for Web Advertising Effective- 
ness, 84:1, 7-23. 


COMMUNICATION THEORY 


BEAUDOIN, CHRIS, Media Effects 
on Public Safety Following a Natural Di- 
saster: Testing Lagged Dependent Variable 
Models, 84:4, 695-712. 

CHIA, STELLA C., Third-person Per- 
ceptions about Idealized Body Image and 
Weight-loss Behavior, 84:4, 677-694. 

CHRISTEN, CINDY T. and KELLI E. 
HUBERTY, Media Reach, Media Influ- 
ence? The Effects of Local, National, and 
Internet News on Public Opinion Infer- 
ences, 84:2, 315-334. 

COLEMAN, RENITA and MAXWELL 
MCCOMBS, The Young and Agenda-less? 
Exploring Age-related Differences in 
Agenda Setting on the Youngest Genera- 
tion, Baby Boomers, and the Civic Gen- 
eration, 84:3, 495-508. 

HOFFMAN, LINDSAY H. and MICHAEL 
D. SLATER, Evaluating Public Discourse 
in Newspaper Opinion Articles: Values- 
Framing and Integrative Complexity in 
Substance and Health Policy Issues, 84:1, 
58-74. 

JHA, SONORA, Exploring internet In- 
fluence on the Coverage of Social Protest: 
Content Analysis Comparing Protest Cov- 
erage in 1967 and 1999, 84:1, 40-57. 

KI, EYUN-JUNG and LINDA CHIL- 
DERS HON, Reliability and Validity of 
Organization-Public Relationship Mea- 
surement and Linkages among Relation- 
ship Indicators in a Membership Organi- 
zation, 84:3, 419-438. 

KIM, KIHAN and MAXWELL 
MCCOMBS, News Story Descriptions 
and the Public's Opinions of Political 
Candidates, 84:2, 299-314. 

KIM, SEI-HILL, Media Use, Social 
Capital, and Civic Participation in South 
Korea, 84:3, 477-494. 


882 


LEE, JAE KOOK, The Effect of the 
Internet on Homogeneity of the Media 
Agenda: A Test of the Fragmentation The- 
sis, 84:4, 745-760. 

LIM, JOON SOO and EYUN-JUNG 
KI, Resistance to Ethically Suspicious 
Parody Video on YouTube: A Test of 
Inoculation Theory, 84:4, 713-728. 

NAN, XIAOLI, The Relative Persua- 
sive Effect of Gain- versus Loss-Framed 
Messages: Exploring the Moderating Role 
of the Desirability of End-States, 84:3, 509- 
524. 

POMPPER, DONNALYN, JORGE 
SOTO, and LAUREN PIEL, Male Body 
Image and Magazine — Standards: 
Considering Dimensions of Age and 
Ethnicity, 84:3, 525-545. 

POTTER, W. JAMES and KARYN 
RIDDLE, A Content Analysis of the Media 
Effects Literature, 84:1, 90-104. 

RAMASUBRAMANIAN, SRIVIDYA, 
Media-based Strategies to Reduce Racial 
Stereotypes Activated by News Stories, 
84:2, 249-264. 

RODGERS, SHELLY, Effects of Spon- 
sorship Congruity on E-sponsors and E- 
newspapers, 84:1, 24-39. 

STEMPEL, CARL, THOMAS HAR- 
GROVE, and GUIDO H. STEMPEL HL, 
Media Use, Social Structure, and Belief 
in 9/11 Conspiracy Theories, 84:2, 353- 
372. 

SWAIN, KRISTEN ALLEY, Outrage 
Factors and Explanations in News Cov- 
erage of the Anthrax Attacks, 84:2, 335- 
352. 

TAN, YUE and DAVID WEAVER, 
Agenda-setting Effects among the Media, 
the Public, and Congress, 1946-2004, 84:4, 
729-744. 

TREMAYNE, MARK, AMY SCHMITZ 
WEISS, and ROSENTAL CALMON ALVES, 
From Product to Service: The Diffusion of 
Dynamic Content in Online Newspapers, 
84:4, 825-839. 

YOO, CHAN YUN, Implicit Memory 
Measures for Web Advertising Effective- 
ness, 84:1, 7-23. 


JOURNALISM & Mass COMM 











CONTENT ANALYSIS 


CARPENTER, SERENA, U.S. Elite 
and Non-elite Newspapers’ Portrayal of 
the Iraq War: A Comparison of Frames and 
Source Use, 84:4, 761-776. 

CHO, SOOYOUNG, TV News Cov- 
erage of Plastic Surgery, 1972-2004, 84:1, 
75-89. 

FAHMY, SHAHIRA, JAMES D. KELLY, 
and YUNG SOO KIM, What Katrina 
Revealed: A Visual Analysis of the Hurri- 
cane Coverage by News Wires and U.S. 
Newspapers, 84:3, 546-561. 

HESTER, JOE BOB and ELIZABETH 
DOUGALL, The Efficiency of Constructed 
Week Sampling for Content Analysis of 
Online News, 84:4, 811-824. 

HOFFMAN, LINDSAY H. and MICHAEL 
D. SLATER, Evaluating Public Discourse 
in Newspaper Opinion Articles: Values- 
Framing and Integrative Complexity in 
Substance and Health Policy Issues, 84:1, 
58-74. 

JHA, SONORA, Exploring Internet In- 
fluence on the Coverage of Social Protest: 


Content Analysis Comparing Protest Cov- 
erage in 1967 and 1999, 84:1, 40-57. 


KIM, KIHAN and MAXWELL 
MCCOMBS, News Story Descriptions 
and the Public's Opinions of Political 
Candidates, 84:2, 299-314. 

LASORSA, DOMINIC and JIA DAI, 
When News Reporters Deceive: The 
Production of Stereotypes, 84:2, 281-298. 

MARKEN, LISE, The Real and the 
Right: Journalistic Authority and the Cov- 
erage of Judith Miller, 84:2, 265-280. 

MASTIN, TERESA, JOUNGHWA CHOI, 
GIA ELISE BARBOZA, and LORI POST, 
Newspapers’ Framing of Elder Abuse: It’s 
Not a Family Affair, 84:4, 777-794. 

POTTER, W. JAMES and KARYN 
RIDDLE, A Content Analysis of the Media 
Effects Literature, 84:1, 90-104. 

SWAIN, KRISTEN ALLEY, Outrage 
Factors and Explanations in News Cov- 
erage of the Anthrax Attacks, 84:2, 335- 


352. 


TREMAYNE, MARK, AMY SCHMITZ 
WEISS, and ROSENTAL CALMON ALVES, 
From Product to Service: The Diffusion of 
Dynamic Content in Online Newspapers, 
84:4, 825-839. 

WARREN, RON, JAN L. WICKS, 
ROBERT H. WICKS, IGNATIUS FOSU, 
and DONGHUNG CHONG, Food and 
Beverage Advertising to Children on U.S. 
Television: Did National Food Advertisers 
Respond?, 84:4, 795-810. 


ECONOMICS OF THE PRESS 


SYLVIE, GEORGE and HSIANG IRIS 
CHYI, One Product, Two Markets: How 
Geography Differentiates Online Newspa- 
per Audiences, 84:3, 562-581. 

TREMAYNE, MARK, AMY SCHMITZ 
WEISS, and ROSENTAL CALMON ALVES, 
From Product to Service: The Diffusion of 
Dynamic Content in Online Newspapers, 
84:4, 825-839. 


ETHICS 


LASORSA, DOMINIC and JIA DAI, 
When News Reporters Deceive: The Pro- 
duction of Stereotypes, 84:2, 281-298. 

MARKEN, LISE, The Real and the 
Right: Journalistic Authority and the Cov- 
erage of Judith Miller, 84:2, 265-280. 


GENDER AND MEDIA 


CHIA, STELLA C., Third-person Per- 
ceptions about Idealized Body Image and 
Weight-loss Behavior, 84:4, 677-694. 

POMPPER, DONNALYN, JORGE 
SOTO, and LAUREN PIEL, Male Body 
Image and Magazine Standards: Consi- 
dering Dimensions of Age and Ethnicity, 
84:3, 525-545. 


HISTORY 
ALWOOD, EDWARD, Watching the 


Watchdogs: FBI Spying on Journalists in 
the 1940s, 84:1, 137-150. 


883 











CARVALHO, JOHN, The Banning of 
Bill Tilden: Amateur Tennis and Profes- 
sional Journalism in Jazz-Age America, 
84:1, 122-136. 

COLE, JACI and JOHN MAXWELL 
HAMILTON, A Natural History of Foreign 
Correspondence: A Study of the Chicago 
Daily News, 1900-1921, 84:1, 151-166. 

RUSSELL, KAREN MILLER, JANICE 
HUME, and KAREN SICHLER, Libbie 
Custer’s “Last Stand”: Image Restoration, 
the Press, and Public Memory, 84:3, 582- 
599. 


INTERNATIONAL 


CARPENTER, SERENA, U.S. Elite 
and Non-elite Newspapers’ Portrayal of 
the Iraq War: A Comparison of Frames and 
Source Use, 84:4, 761-776. 

COLE, JACI and JOHN MAXWELL 
HAMILTON, A Natural History of Foreign 
Correspondence: A Study of the Chicago 
Daily News, 1900-1921, 84:1, 151-166. 

KIM, SEI-HILL, Media Use, Social 
Capital, and Civic Participation in South 
Korea, 84:3, 477-494. 


INTERNET 


CHRISTEN, CINDY T. and KELLI E. 
HUBERTY, Media Reach, Media Influ- 
ence? The Effects of Local, National, and 
Internet News on Public Opinion Infer- 
ences, 84:2, 315-334. 

HESTER, JOE BOB and ELIZABETH 
DOUGALL, The Efficiency of Constructed 
Week Sampling for Content Analysis of 
Online News, 84:4, 811-824. 

JHA, SONORA, Exploring Internet In- 
fluence on the Coverage of Social Protest: 
Content Analysis Comparing Protest Cov- 
erage in 1967 and 1999, 84:1, 40-57. 

LEE, JAE KOOK, The Effect of the 
Internet on Homogeneity of the Media 
Agenda: A Test of the Fragmentation The- 
sis, 84:4, 745-760. 

LIM, JOON SOO and‘ EYUN-JUNG 
KI, Resistance to Ethically Suspicious 


884 


Parody Video on YouTube: A Test of 
Inoculation Theory, 84:4, 713-728. 

RODGERS, SHELLY, Effects of Spon- 
sorship Congruity on E-sponsors and E- 
newspapers, 84:1, 24-39. 

SYLVIE, GEORGE and HSIANG IRIS 
CHYI, One Product, Two Markets: How 
Geography Differentiates Online Newspa- 
per Audiences, 84:3, 562-581. 

TREMAYNE, MARK, AMY SCHMITZ 
WEISS, and ROSENTAL CALMON ALVES, 
From Product to Service: The Diffusion of 
Dynamic Content in Online Newspapers, 
84:4, 825-839. 


LAW AND POLICY 


HOWARD, PHILIP N. and STEPH- 
ANIE SMITH, Channeling Diversity in the 
Public Spectrum: Who Qualifies to Bid for 
Which FCC Licenses?, 84:2, 215-230. 


MAGAZINE JOURNALISM 


POMPPER, DONNALYN, JORGE 
SOTO, and LAUREN PIEL, Male Body 
Image and Magazine Standards: Consi- 
dering Dimensions of Age and Ethnicity, 
84:3, 525-545. 


MANAGEMENT AND OWNERSHIP 


AUMAN, ANN, Survival in Paradise: 
How “Local Identity” Helped Save the 
Honolulu Star-Bulletin, 84:2, 373-391. 

DESANTO, BARBARA, DANNY MOSS, 
and ANDREW NEWMAN, Building an 
Understanding of the Main Elements of 
Management in the Communication/ 
Public Relations Context: A Study of U.S. 
Practitioners’ Practices, 84:3, 439-454. 

HOWARD, PHILIP N. and STEPH- 
ANIE SMITH, Channeling Diversity in the 
Public Spectrum: Who Qualifies to Bid for 
Which FCC Licenses?, 84:2, 215-230. 

KI, EYUN-JUNG and LINDA CHIL- 
DERS HON, Reliability and Validity of 
Organization-Public Relationship Mea- 


JOURNALISM & Mass COMMUNICATION QUARTERLY 











surement and Linkages among Relation- 
ship Indicators in a Membership Organi- 
zation, 84:3, 419-438. 

PRITCHARD, DAVID and SARAH 
STONBELY, Racial Profiling in the News- 
room, 84:2, 231-248. 

REINARDY, SCOTT, Satisfaction vs. 
Sacrifice: Sports Editors Assess the Influ- 
ences of Life Issues on Job Satisfaction, 
84:1, 105-121. 

SYLVIE, GEORGE and HSIANG IRIS 
CHYI, One Product, Two Markets: How 
Geography Differentiates Online Newspa- 
per Audiences, 84:3, 562-581. 


MEDIA AND SOCIETY 


BEAUDOIN, CHRIS, Media Effects 
on Public Safety Following a Natural Di- 
saster: Testing Lagged Dependent Variable 
Models, 84:4, 695-712. 

CARPENTER, SERENA, U.S. Elite 
and Non-elite Newspapers’ Portrayal of 
the Iraq War: A Comparison of Frames and 
Source Use, 84:4, 761-776. 

CHRISTEN, CINDY T. and KELLI E. 
HUBERTY, Media Reach, Media Influ- 
ence? The Effects of Local, National, and 
Internet News on Public Opinion Infer- 
ences, 84:2, 315-334. 

COLEMAN, RENITA and MAXWELL 
MCCOMBS, The Young and Agenda-less? 
Exploring Age-related Differences in 
Agenda Setting on the Youngest Genera- 
tion, Baby Boomers, and the Civic Gen- 
eration, 84:3, 495-508. 

FAHMY, SHAHIRA, JAMES D. KELLY, 
and YUNG SOO KIM, What Katrina 
Revealed: A Visual Analysis of the Hurri- 
cane Coverage by News Wires and U.S. 
Newspapers, 84:3, 546-561. 

HOFFMAN, LINDSAY H. and MICHAEL 
D. SLATER, Evaluating Public Discourse 
in Newspaper Opinion Articles: Values- 
Framing and Integrative Complexity in 
Substance and Health Policy Issues, 84:1, 
58-74. 

HOWARD, PHILIP N. and STEPH- 
ANIE SMITH, Channeling Diversity in the 


Public Spectrum: Who Qualifies to Bid for 
Which FCC Licenses?, 84:2, 215-230. 

JHA, SONORA, Exploring Internet In- 
fluence on the Coverage of Social Protest: 
Content Analysis Comparing Protest Cov- 
erage in 1967 and 1999, 84:1, 40-57. 

KIM, KIHAN and MAXWELL MC- 
COMBS, News Story Descriptions and 
the Public's Opinions of Political Candi- 
dates, 84:2, 299-314. 

KIM, SEI-HILL, Media Use, Social 
Capital, and Civic Participation in South 
Korea, 84:3, 477-494. 

LIM, JOON SOO and EYUN-JUNG 
KI, Resistance to Ethically Suspicious 
Parody Video on YouTube: A Test of 
Inoculation Theory, 84:4, 713-728. 

MASTIN, TERESA, JOUNGHWA CHOI, 
GIA ELISE BARBOZA, and LORI POST, 
Newspapers’ Framing of Elder Abuse: It’s 
Not a Family Affair, 84:4, 777-794. 

POMPPER, DONNALYN, JORGE 
SOTO, and LAUREN PIEL, Male Body 
Image and Magazine Standards: Consi- 
dering Dimensions of Age and Ethnicity, 
84:3, 525-545. 

PRITCHARD, DAVID and SARAH 
STONBELY, Racial Profiling in the News- 
room, 84:2, 231-248. 

RAMASUBRAMANIAN, SRIVIDYA, 
Media-based Strategies to Reduce Racial 
Stereotypes Activated by News Stories, 
84:2, 249-264. 

RODGERS, SHELLY, Effects of Spon- 


sorship Congruity on E-sponsors and E- 
newspapers, 84:1, 24-39. 


SOH, HYEONJIN, LEONARD N. 
REID, and KAREN WHITEHILL KING, 
Trust in Different Advertising Media, 84:3, 
455-476. 

STEMPEL, CARL, THOMAS HAR- 
GROVE, and GUIDO H. STEMPEL III, 
Media Use, Social Structure, and Belief 
in 9/11 Conspiracy Theories, 84:2, 353- 
S72. 

SWAIN, KRISTEN ALLEY, Outrage 
Factors and Explanations in News Cov- 
erage of the Anthrax Attacks, 84:2, 335- 


302. 











SYLVIE, GEORGE and HSIANG IRIS 
CHYI, One Product, Two Markets: How 
Geography Differentiates Online Newspa- 
per Audiences, 84:3, 562-581. 

TAN, YUE and DAVID WEAVER, 
Agenda-setting Effects among the Media, 
the Public, and Congress, 1946-2004, 84:4, 
729-744. 

WARREN, RON, JAN L. WICKS, 
ROBERT H. WICKS, IGNATIUS FOSU, 
and DONGHUNG CHONG, Food and 
Beverage Advertising to Children on U.S. 
Television: Did National Food Advertisers 
Respond?, 84:4, 795-810. 


METHODOLOGY-RESEARCH 


HESTER, JOE BOB and ELIZABETH 
DOUGALL, The Efficiency of Constructed 
Week Sampling for Content Analysis of 
Online News, 84:4, 811-824. 

POTTER, W. JAMES and KARYN 
RIDDLE, A Content Analysis of the Media 
Effects Literature, 84:1, 90-104. 


MINORITIES 


HOWARD, PHILIP N. and STEPH- 
ANIE SMITH, Channeling Diversity in the 
Public Spectrum: Who Qualifies to Bid for 
Which FCC Licenses?, 84:2, 215-230. 

POMPPER, DONNALYN, JORGE 
SOTO, and LAUREN PIEL, Male Body 
Image and Magazine Standards: Consi- 
dering Dimensions of Age and Ethnicity, 
84:3, 525-545. . 

PRITCHARD, DAVID and SARAH 
STONBELY, Racial Profiling in the News- 
room, 84:2, 231-248. 

RAMASUBRAMANIAN, SRIVIDYA, 
Media-based Strategies to Reduce Racial 
Stereotypes Activated by News Stories, 
84:2, 249-264. 


NEWSWRITING AND REPORTING 


CARPENTER, SERENA, U.S. Elite 


and Non-elite Newspapers’ Portrayal of 


886 


the Iraq War: A Comparison of Frames and 
Source Use, 84:4, 761-776. 

COLE, JACI and JOHN MAXWELL 
HIAMILTON, A Natural History of For- 
eign Correspondence: A Study of the 
Chicago Daily News, 1900-1921, 84:1, 151- 
166. 

KIM, KIHAN and MAXWELL MC- 
COMBS, News Story Descriptions and 
the Public's Opinions of Political Candi- 
dates, 84:2, 299-314. 

LASORSA, DOMINIC and JIA DAL, 
When News Reporters Deceive: The Pro- 
duction of Stereotypes, 84:2, 281-298. 

MARKEN, LISE, The Real and the 
Right: Journalistic Authority and the Cov- 
erage of Judith Miller, 84:2, 265-280. 

MASTIN, TERESA, JOUNGHWA CHOI, 
GIA ELISE BARBOZA, and LORI POST, 
Newspapers’ Framing of Elder Abuse: It’s 
Not a Family Affair, 84:4, 777-794. 

RAMASUBRAMANIAN, SRIVIDYA, 
Media-based Strategies to Reduce Racial 
Stereotypes Activated by News Stories, 
84:2, 249-264. 

REINARDY, SCOTT, Satisfaction vs. 
Sacrifice: Sports Editors Assess the Influ- 
ences of Life Issues on Job Satisfaction, 
84:1, 105-121. 


POLITICAL COMMUNICATION 


CHRISTEN, CINDY T. and KELLI E. 
HUBERTY, Media Reach, Media Influ- 
ence? The Effects of Local, National, and 
Internet News on Public Opinion Infer- 
ences, 84:2, 315-334. 

COLEMAN, RENITA and MAXWELL 
MCCOMBS, The Young and Agenda-less? 
Exploring Age-related Differences in 
Agenda Setting on the Youngest Genera- 
tion, Baby Boomers, and the Civic Gen- 
eration, 84:3, 495-508. 

JHA, SONORA, Exploring Internet In- 
fluence on the Coverage of Social Protest: 
Content Analysis Comparing Protest Cov- 
erage in 1967 and 1999, 84:1, 40-57. 

KIM, KIHAN and MAXWELL MC- 
COMBS, News Story Descriptions and 











the Public's Opinions of Political Candi- 
dates, 84:2, 299-314. 

KIM, SEI-HILL, Media Use, Social 
Capital, and Civic Participation in South 
Korea, 84:3, 477-494. 

LEE, JAE KOOK, The Effect of the 
Internet on Homogeneity of the Media 
Agenda: A Test of the Fragmentation The- 
sis, 84:4, 745-760. 

TAN, YUE and DAVID WEAVER, 
Agenda-setting Effects among the Media, 
the Public, and Congress, 1946-2004, 84:4, 
729-744. 


PRESS PERFORMANCE 


AUMAN, ANN, Survival in Paradise: 
How “Local Identity” Heiped Save the 
Honolulu Star-Bulletin, 84:2, 373-391. 

BEAUDOIN, CHRIS, Media Effects 
on Public Safety Following a Natural Di- 
saster: Testing Lagged Dependent Variable 
Models, 84:4, 695-712. 


CARPENTER, SERENA, U.S. Elite 


and Non-elite Newspapers’ Portrayal of 


the Iraq War: A Comparison of Frames and 
Source Use, 84:4, 761-776. 

HOFFMAN, LINDSAY H. and MICHAEL 
D. SLATER, Evaluating Public Discourse 
in Newspaper Opinion Articles: Values- 
Framing and Integrative Complexity in 
Substance and Health Policy Issues, 84:1, 
58-74. 

LASORSA, DOMINIC and JIA DAI, 
When News Reporters Deceive: The Pro- 
duction of Stereotypes, 84:2, 281-298. 

MARKEN, LISE, The Real and the 
Right: Journalistic Authority and the Cov- 
erage of Judith Miller, 84:2, 265-280. 

PRITCHARD, DAVID and SARAH 
STONBELY, Racial Profiling in the News- 
room, 84:2, 231-248. 

STEMPEL, CARL, THOMAS HAR- 
GROVE, and GUIDO H. STEMPEL IIL, 


Media Use, Social Structure, and Belief 


in 9/11 Conspiracy Theories, 84:2, 353- 


ar2. 


PROFESSIONAL ISSUES 


AUMAN, ANN, Survival in Paradise: 
How “Local Identity” Helped Save the 
Honolulu Star-Bulletin, 84:2, 373-391. 

PRITCHARD, DAVID and SARAH 
STONBELY, Racial Profiling in the News- 
room, 84:2, 231-248. 

REINARDY, SCOTT, Satisfaction vs. 
Sacrifice: Sports Editors Assess the In- 
fluences of Life Issues on Job Satisfaction, 
84:1, 105-121. 


PUBLIC RELATIONS 


DESANTO, BARBARA, DANNY MOSS, 
and ANDREW NEWMAN, Building an 
Understanding of the Main Elements of 
Management in the Communication 
Public Relations Context: A Study of U.S. 
Practitioners’ Practices, 84:3, 439-454. 

KI, EYUN-JUNG and LINDA CHIL- 
DERS HON, Reliability and Validity of 
Organization-Public Relationship Mea- 
surement and Linkages among Relation- 
ship Indicators in a Membership Organi- 
zation, 84:3, 419-438. 


TELEVISION 


CHO, SOOYOUNG, TV News Cov- 
erage of Plastic Surgery, 1972-2004, 84:1, 
75-89. 

WARREN, RON, JAN L. WICKS, 
ROBERT H. WICKS, IGNATIUS FOSU, 
and DONGHUNG CHONG, Food and 
Beverage Advertising to Children on U.S. 
Television: Did National Food Advertisers 
Respond?, 84:4, 795-810. 


VISUAL 


FAHMY, SHAHIRA, JAMES D. KELLY, 
and YUNG SOO KIM, What Katrina 
Revealed: A Visual Analysis of the Hurri- 
cane Coverage by News Wires and U.S. 
Newspapers, 84:3, 546-561. 


887 











ALPHABETICAL INDEX 
(Alphabetical by author’s last name) 


ALVES, ROSENTAL CALMON (See 
Tremayne). 

ALWOOD, EDWARD, Watching the 
Watchdogs: FBI Spying on Journalists in 
the 1940s, 84:1, 137-150. 

AUMAN, ANN, Survival in Paradise: 
How “Local Identity” Helped Save the 
Honolulu Star-Bulletin, 84:2, 373-391. 

BARBOZA, GIA ELISE (See Mastin). 

BEAUDOIN, CHRIS, Media Effects 
on Public Safety Following a Natural 
Disaster: Testing Lagged Dependent 
Variable Models, 84:4, 695-712. 

CARPENTER, SERENA, U.S. Elite 
and Non-elite Newspapers’ Portrayal of 
the Iraq War: A Comparison of Frames and 
Source Use, 84:4, 761-776. 

CARVALHO, JOHN, The Banning of 
Bill Tilden: Amateur Tennis and Profes- 
sional Journalism in Jazz-Age America, 
84:1, 122-136. 

CHIA, STELLA C., Third-person Per- 
ceptions about Idealized Body Image and 
Weight-loss Behavior, 84:4, 677-694. 

CHO, SOOYOUNG, TV News Cov- 
erage of Plastic Surgery, 1972-2004, 84:1, 
75-89. 

CHOI, JOUNGHWA (See Mastin). 

CHONG, DONGHUNG (See Warren). 

CHRISTEN, CINDY T. and KELLI E. 
HUBERTY, Media Reach, Media Influ- 
ence? The Effects of Local, National, and 
Internet News on Public Opinion Infer- 
ences, 84:2, 315-334. 

CHYI, HSIANG IRIS (See Sylvie). 

COLE, JACI and JOHN MAXWELL 
HAMILTON, A Natural History of Foreign 
Correspondence: A Study of the Chicago 
Daily News, 1900-1921, 84:1, 151-166. 

COLEMAN, RENITA and MAXWELL 
MCCOMBS, The Young and Agenda-less? 
Exploring Age-related Differences in 
Agenda Setting on the Youngest Genera- 
tion, Baby Boomers, and the Civic Gen- 
eration, 84:3, 495-508. 


888 


DAI, JIA (See Lasorsa). 

DESANTO, BARBARA, DANNY MOSS, 
and ANDREW NEWMAN, Building an 
Understanding of the Main Elements of 
Management in the Communication/ 
Public Relations Context: A Study of U.S. 
Practitioners’ Practices, 84:3, 439-454. 

DOUGALL, ELIZABETH (See Hester). 

FAHMY, SHAHIRA, JAMES D. KELLY, 
and YUNG SOO KIM, What Katrina 
Revealed: A Visual Analysis of the Hurri- 
cane Coverage by News Wires and U.S. 
Newspapers, 84:3, 546-561. 

FOSU, IGNATIUS (See Warren). 

HAMILTON, JOHN MAXWELL (See 
Cole). 

HARGROVE, THOMAS (See Stem- 
pel, Carl). 

HESTER, JOE BOB and ELIZABETH 
DOUGALL, The Efficiency of Constructed 
Week Sampling for Content Analysis of 
Online News, 84:4, 811-824. 

HOFFMAN, LINDSAY H. and MICHAEL 
D. SLATER, Evaluating Public Discourse 
in Newspaper Opinion Articles: Values- 
Framing and Integrative Complexity in 
Substance and Health Policy Issues, 84:1, 
58-74. 

HON, LINDA CHILDERS (See Ki). 

HOWARD, PHILIP N. and STEPH- 
ANIE SMITH, Channeling Diversity in the 
Public Spectrum: Who Qualifies to Bid for 
Which FCC Licenses?, 84:2, 215-230. 

HUBERTY, KELLI E. (See Christen). 

HUME, JANICE (See Russell). 

JHA, SONORA, Exploring Internet In- 
fluence on the Coverage of Social Protest: 
Content Analysis Comparing Protest Cov- 
erage in 1967 and 1999, 84:1, 40-57. 

KELLY, JAMES D. (See Fahmy). 

KI, EYUN-JUNG and LINDA CHIL- 
DERS HON, Reliability and Validity of 
Organization-Public Relationship Mea- 
surement and Linkages among Relation- 
ship Indicators in a Membership Organi- 
zation, 84:3, 419-438. 

KI, EYUN-JUNG (See Lim). 

KIM, KIHAN and MAXWELL MC- 
COMBS, News Story Descriptions and the 











Public’s Opinions of Political Candidates, 
84:2, 299-314. 

KIM, SEI-HILL, Media Use, Social 
Capital, and Civic Participation in South 
Korea, 84:3, 477-494. 

KIM, YUNG SOO (See Fahmy). 

KING, KAREN WHITEHILL (See 
Soh). 

LASORSA, DOMINIC and JIA DAI, 
When News Reporters Deceive: The Pro- 
duction of Stereotypes, 84:2, 281-298. 

LEE, JAE KOOK, The Effect of the 
Internet on Homogeneity of the Media 
Agenda: A Test of the Fragmentation The- 
sis, 84:4, 745-760. 

LIM, JOON SOO and EYUN-JUNG 
KI, Resistance to Ethically Suspicious 
Parody Video on YouTube: A Test of 
Inoculation Theory, 84:4, 713-728. 

MARKEN, LISE, The Real and the 
Right: Journalistic Authority and the Cov- 
erage of Judith Miller, 84:2, 265-280. 

MASTIN, TERESA, JOUNGHWA CHOI, 
GIA ELISE BARBOZA, and LORI POST, 
Newspapers’ Framing of Elder Abuse: It’s 
Not a Family Affair, 84:4, 777-794. 

MCCOMBS, MAXWELL 
Coleman). 

MCCOMBS, MAXWELL (See Kim). 

MOSS, DANNY (See Desanto). 

NAN, XIAOLI, The Relative Persua- 
sive Effect of Gain- versus Loss-Framed 
Messages: Exploring the Moderating 
Role of the Desirability of End-States, 
84:3, 509-524. 

NEWMAN, ANDREW (See Desanto). 

PIEL, LAUREN (See Pompper). 

POMPPER, DONNALYN, JORGE 
SOTO, and LAUREN PIEL, Male Body 
Image and Magazine Standards: Consi- 
dering Dimensions of Age and Ethnicity, 
84:3, 525-545. 

POST, LORI (See Mastin). 

POTTER, W. JAMES and KARYN 
RIDDLE, A Content Analysis of the Media 
Effects Literature, 84:1, 90-104. 

PRITCHARD, DAVID and SARAH 
STONBELY, Racial Profiling in the News- 
room, 84:2, 231-248. 


(See 


INDEX TO VOLUME 84 


RAMASUBRAMANIAN, SRIVIDYA, 
Media-based Strategies to Reduce Racial 
Stereotypes Activated by News Stories, 
84:2, 249-264. 

REID, LEONARD N. (See Soh). 

REINARDY, SCOTT, Satisfaction vs. 
Sacrifice: Sports Editors Assess the Influ- 
ences of Life Issues on Job Satisfaction, 
84:1, 105-121. 

RIDDLE, KARYN (See Potter). 

RODGERS, SHELLY, Effects of Spon- 
sorship Congruity on E-sponsors and E- 
newspapers, 84:1, 24-39. 

RUSSELL, KAREN MILLER, JANICE 
HUME, and KAREN SICHLER, Libbie 
Custer’s “Last Stand”: Image Restoration, 
the Press, and Public Memory, 84:3, 582- 
599. 

SICHLER, KAREN (See Russell). 

SLATER, MICHAEL D. (See Hoff- 
man). 

SMITH, STEPHANIE (See Howard). 

SOH, HYEONJIN, LEONARD N. 
REID, and KAREN WHITEHILL KING, 
Trust in Different Advertising Media, 84:3, 
455-476. 

SOTO, JORGE (See Pompper). 

STEMPEL, CARL, THOMAS HAR- 
GROVE, and GUIDO H. STEMPEL Iil, 
Media Use, Social Structure, and Belief in 
9/11 Conspiracy Theories, 84:2, 353-372. 

STEMPEL, GUIDO H., Ill (See 
Stempel, Carl). 

STONBELY, S/.RAH (See Pritchard). 

SWAIN, KRISTEN ALLEY, Outrage 
Factors and Explanations in News Cov- 
erage of the Anthrax Attacks, 84:2, 335- 
352. 

SYLVIE, GEORGE and HSIANG IRIS 
CHYI, One Product, Two Markets: How 
Geography Differentiates Online News- 
paper Audiences, 84:3, 562-581. 

TAN, YUE and DAVID WEAVER, 
Agenda-setting Effects among the Media, 
the Public, and Congress, 1946-2004, 84:4, 
729-744. 

TREMAYNE, MARK, AMY SCHMITZ 
WEISS, and ROSENTAL CALMON ALVES, 
From Product to Service: The Diffusion of 


889 











Dynamic Content in Online Newspapers, 
84:4, 825-839. 

WARREN, RON, JAN L. WICKS, 
ROBERT H. WICKS, IGNATIUS FOSU, 
and DONGHUNG CHONG, Food and 
Beverage Advertising to Children on U.S. 
Television: Did National Food Advertisers 
Respond?, 84:4, 795-810. 

WEAVER, DAVID (See Tan). 

WEISS, AMY SCHMITZ (See Tre- 
mayne). 

WICKS, JAN L. (See Warren). 

WICKS, ROBERT H. (See Warren). 

YOO, CHAN YUN, Implicit Memory 
Measures for Web Advertising Effective- 
ness, 84:1, 7-23. 


Book REVIEWS INDEX 


(Alphabetical by author’s last name) 


AMERICAN SOCIETY OF MAGA- 
ZINE EDITORS, The Best American 
Magazine Writing 2006 / Reviewed by 
Marilyn Greenwald, 84:1, 171. 

ARTZ, LEE and YAHYA KAMALI- 
POUR, eds., The Media Globe: Trends in 
International Mass Media / Reviewed by 
Sandhya Rao, 84:4, 858. 

BACON, JACQUELINE, Freedom's 
Journal: The First African-American 
Newspaper / Reviewed by Cheryl Renee 
Gooch, 84:4, 853. 

BERMAN, MARGO, Street Smart 
Advertising: How to Win the Battle of the 
Buzz / Reviewed by Tricia M. Farwell, 
84:4, 868. 

BRACKEN, DONAGH, The Words of 
War: The Civil War Battle Reportage of 
The New York Times and The Charleston 
Mercury ... and What Historians Say 
Really Happened / Reviewed by Patricia 
G. McNeely, 84:4, 872. 

BRADLEY, PATRICIA, Women and 
the Press: The Struggle for Equality / Re- 
viewed by Jean Folkerts, 84:2, 407. 

BRAMAN, SANDRA, Change ot 


890 


State: Information, Policy, and Power / 
Reviewed by Robert G. Magee, 84:4, 846. 

BRANDT, ALLAN M., The Cigarette 
Century: The Rise, Fall, and Deadly Per- 
sistence of the Product that Defined 
America / Reviewed by Julie Kay Hen- 
derson, 84:4, 847. 

BROCK, PETER, Media Cleansing: 
Dirty Reporting—Journalism and Tra- 
gedy in Yugoslavia / Reviewed by Andy 
Bechtel, 84:1, 186. 

BURKART, PATRICK and TOM MC- 
COURT, Digital Music Wars: Ownership 
and Control of the Celestial Jukebox / 
Reviewed by Victoria Smith Ekstrand, 
84:2, 403. 

CASTANEDA, LAURA and SHAN- 
NON CAMPBELL, News and Sexuality: 
Media Portraits of Diversity / Reviewed 
by Edward Alwood, 84:1, 190. 

CASTLE, GEORGE, Baseball and the 
Media: How Fans Lose in Today’s Cover- 
age of the Game / Reviewed by Vince 
Benigni, 84:2, 396. 

CODELL, JULIE F., ed., Genre, Gen- 
der, Race, and World Cinema: An Antho- 
logy / Reviewed by Biswarup Sen, 84:4, 
854. 

COPELAND, DAVID A., The Idea of 
a Free Press. The Enlightenment and Its 
Unruly Legacy / Reviewed by John Beat- 
ty, 84:4, 855. 

CORTESE, ANTHONY, Opposing 
Hate Speech / Reviewed by Kathleen K. 
Olson, 84:3, 648. 

CRAIG, DAVID, The Ethics of the 
Story: Using Narrative Techniques Re- 
sponsibly in Journalism / Reviewed by 
Andy Bechtel, 84:1, 179. 

DANIEL, DOUGLASS K., Harry Rea- 
soner: A Life in the News / Reviewed by 
Richard Landesberg, 84:3, 640. 

DAVIES, DAVID R., The Postwar De- 
cline of American Newspapers, 1945-1965 
/ Reviewed by Douglas O. Cumming, 
84:1, 169. 

DAVIES, MAIRE MESSENGER and 
NICK MOSDELL, Practical Research 
Methods for Media and Cultural Studies: 


sM & Mass COMMUNICATION QUARTERLY 











Making People Count / Reviewed by Julie 
O'Neil, 84:4, 865. 

EDY, JILL A., Troubled Pasts: News 
and the Collective Memory of Social Un- 
rest / Reviewed by Jack Lule, 84:1, 201. 

FERREIRA, LEONARDO, Centuries 
of Silence: The Story of Latin American 
Journalism / Reviewed by Mercedes Lynn 
de Uriarte, 84:3, 632. 

FINNEGAN, LISA, No Questions 
Asked: News Coverage Since 9/11 / Re- 
viewed by Tien-Tsung Lee, 84:3, 644. 

FOERSTEL, HERBERT N., Killing the 
Messenger: Journalists at Risk in Modern 
Warfare / Reviewed by Dale Edwards, 
84:1, 183. 

FORTNER, ROBERT S., Communica- 
tion, Media, and Identity: A Christian 
Theory of Communication / Reviewed by 
Raiph Frasca, 84:2, 397. 

FRIEDMAN, BARBARA G., From the 
Battlefront to the Bridal Suite: Media 
Coverage of British War Brides, 1942-1946 
/ Reviewed by Janice Hume, 84:3, 639. 

FULLERTON, JAMI and ALICE KEN- 
DRICK, Advertising’s War on Terrorism: 
The Story of the U.S. State Department's 
Shared Values Initiative / Reviewed by T. 
Kenn Gaither, 84:4, 843. 

GALICIAN, MARY-LOU and DEBRA 
L. MERSKIN, eds., Critical Thinking 
About Sex, Love and Romance in the Mass 
Media: Media Literacy Applications 
Reviewed by Jennifer J. Fleming, 84:2, 402. 

GERMAN, MYNA, The Paper and the 
Pew: How Religion Shapes Media Choice 
/ Reviewed by James Y. Trammell, 84:3, 
649. 

GRAY, JONATHAN, CORNEL SAND- 
VOSS, and C. LEE HARRINGTON, eds., 
Fandom: Identities and Communities in a 
Mediated World / Reviewed by Andi 
Stein, 84:4, 851. 

GUNARATNE, SHELTON A., The 
Dao of the Press: A Humanocentric Theory 
/ Reviewed by Tom Bivins, 84:3, 633. 

HALLOCK, STEVEN M., Editorial 
and Opinion: The Dwindling Marketplace 
of Ideas in Today’s News / Reviewed by 


INDEX TO VOLUME 84 


Brian Thornton, 84:4, 850. 

HENRY, NEIL, American Carnival: 
Journalism under Siege in an Age of New 
Media / Reviewed by Wendy Wyatt, 84:3, 
629. 

HOCKS, MARY E. and MICHELLE R. 
KENDRICK, eds., Eloquent Images: Word 
and Image in the Age of New Media / 
Reviewed by Julianne H. Newton, 84:1, 
174. 

HOGARTH, DAVID, Realer Than 
Reel: Global Directions in Documentary / 
Reviewed by Gabriela Martinez, 84:1, 198. 

HUGHES, SALLIE, Newsrooms in 
Conflict: Journalism and the Democra- 
tization of Mexico / Reviewed by Juanita 
Darling, 84:1, 192. 

JENKINS, EVAN, That or Which, and 
Why: A Usage Guide for Thoughtful 
Writers and Editors / Reviewed by Dun- 
can McDonald, 84:3, 654. 

JOHNSON, SAMMYE and PATRICIA 
PRIJATEL, The Magazine from Cover to 
Cover, 2d ed. / Reviewed by Carolyn 
Ringer Lepre, 84:4, 857. 

JONES, JEFFREY P., Entertaining 
Politics: New Political Television and 
Civic Culture / Reviewed by Matthew P. 
Taylor, 84:1, 176. 

KAID, LYNDA LEE and CHRISTINA 
HOLTZ-BACHA, eds., The Sage Hand- 
book of Political Advertising / Reviewed 
by Stephen A. Banning, 84:3, 652. 

KELLEY, LARRY D. and DONALD 
W. JUGENHEIMER, Advertising Account 
Planning: A Practical Guide , 
by David Koranda, 84:3, 627. 

KUMAR, DEEPA, Outside the Box: 
Corporate Media, Globalization, and the 
UPS Strike / Reviewed by Melissa Wall, 
84:4, 860. 

LAUTERER, JOCK, Community Jour- 
nalism: Relentlessly Local / Reviewed by 
Cheryl Gibbs, 84:1, 173. 

LEVINE, ELANA, Wallowing in Sex: 
The New Sexual Culture of 1970s Amer- 
ican Television / Reviewed by Jane Mar- 
cellus, 84:3, 655. 

MACKENZIE, 


Reviewed 


MARGARET A., 


891 











Courting the Media: Public Relations for 
the Accused and the Accuser / Reviewed 
by Karla K. Gower, 84:2, 400. 

MCDOWELL, WALTER &., Broadcast 
Television: A Complete Guide to the 
Industry / Reviewed by Bradford L. Yates, 
84:3, 631. 

MCPHERSON, JAMES BRIAN, Jour- 
nalism at the End of the American Cen- 
tury, 1965-Present / Reviewed by Douglas 
O. Cumming, 84:1, 169. 

MITCHELL, JACK W., Listener Sup- 
ported: The Culture and History of Public 
Radio / Reviewed by Michael Hunts- 
berger, 84:2, 404. 

MORGAN, ARLENE NOTORO, ALICE 
IRENE EDWARDS, and KEITH WOODS, 
eds., The Authentic Voice: The Best Re- 
porting on Race and Ethnicity / Reviewed 
by Calvin L. Hall, 84:1, 170. 

OSGOOD, KENNETH, Total Cold 
War: Eisenhower's Secret Propaganda 
Battle at Home and Abroad / Reviewed 
by Wallace B. Eberhard, 84:4, 869. 

PAPOUTSAKI, EVANGELIA and DICK 
ROONEY, eds., Media, Information and 
Development in Papua New Guinea / 
Reviewed by Janet D. Kwami, 84:1, 187. 

PEDERSEN, PAUL M., KIMBERLY S. 
MILOCH, and PAMELA C. LAUCELLA, 
Strategic Sports Communication / Re- 
viewed by John Sweeney, 84:3, 653. 

PERLMUTTER, DAVID D., Picturing 
China in the American Press: The Visual 
Portrayal of Sino-American Relations in 
Time Magazine, 1949-1973 / Reviewed by 
Daniel Marshall Haygood, 84:4, 861. 

PETERS, JOHN DURHAM, Courting 
the Abyss: Free Speech and the Liberal 
Tradition / Reviewed by Robert Jensen, 
84:2, 399. 

POSTER, MARK, Information Please: 
Culture and Politics in the Age of Digital 
Machines / Reviewed by Jonathan Lillie, 
84:1, 181. 

RAGLAND, MARGIT FEURY, Get a 
Freelance Life: mediabistro.com’s Insider 
Guide to Freelance Writing / Reviewed by 
Carol Ann Bassett, 84:1, 180. 


892 


RICHTER, WILLIAM A., Radio: A 
Complete Guide to the Industry / Re- 
viewed by Bradford L. Yates, 84:3, 650. 

RILEY, SAM G., African Americans in 
the Media Today: An Encyclopedia / 
Reviewed by Calvin L. Hall, 84:3, 628. 

ROBERTS, GENE and HANK KLI- 
BANOFF, The Race Beat: The Press, the 
Civil Rights Struggle, and the Awakening 
of a Nation / Reviewed by Susan Dente 
Ross, 84:4, 866. 

ROSENSTIEL, TOM, MARION JUST, 
TODD BELT, ATIBA PERTILLA, WALTER 
DEAN, and DANTE CHINNI, We Inter- 
rupt This Newscast: How to Improve Lo- 
cal News and Win Ratings, Too / Re- 
viewed by Camilla Grant, 84:4, 871. 

SCALZO, JIM LO, Evidence of My 
Existence / Reviewed by Dan Morrison, 
84:3, 635. 

SENECAH, SUSAN L., ed., The En- 
vironmental Communication Yearbook. 
Vol. 2 / Reviewed by Jon Palfreman, 84:1, 
L77. 


SILCOCK, B. WILLIAM, DON 


HEIDER, and MARY T. ROGUS, Manag- 


ing Television News: A Handbook for 
Ethical and Effective Producing / Re- 
viewed by Bradford L. Yates, 84:1, 184. 

SIMPSON, ROGER and WILLIAM 
COTE, Covering Violence: A Guide to 
Ethical Reporting About Victims and 
Trauma Reviewed by Andy Bechtel, 
84:4, 849. 

STEIN, LAURA, Speech Rights in 
America: The First Amendment, Demo- 
cracy, and the Media / Reviewed by Cathy 
Packer, 84:1, 200. 

STEPP, CARL SESSIONS, Writing as 
Craft and Magic, 2d ed. / Reviewed by 
Dale Harrison, 84:3, 658. 

STOLE, INGER L., Advertising on 
Trial: Consumer Activism and Corporate 
Public Relations in the 1930s / Reviewed 
by Margot Opdycke Lamme, 84:2, 395. 

STOLTZFUS, C. S., Freedom from Ad- 
vertising: E. W. Scripps’s Chicago Experi- 
ment / Reviewed by Wallace B. Eberhard, 
84:3, 637. 


JOURNALISM & 











SUMNER, DAVID E. and SHIRREL 
RHOADES, Magazines: A Complete Guide 
to the Industry/ Reviewed by Carolyn 
Ringer Lepre, 84:4, 857. 

SWEENEY, MICHAEL S., The Mili- 
tary and the Press: An Uneasy Truce / 
Reviewed by Dale Edwards, 84:1, 188. 

THOMAS, PRADIP NINAN and JAN 
SERVAES, eds., Intellectual Property 
Rights and Communications in Asia: Con- 
flicting Traditions / Reviewed by Matt 
Jackson, 84:3, 643. 

VERKLIN, DAVID and BERNICE 
KANNER, Watch This, Listen Up, Click 
Here: Inside the 300 Billion Dollar Busi- 
ness Behind the Media You Constantly 
Consume / Reviewed by Michele Rees 
Edwards, 84:3, 656. 

WEAVER, DAVID H., RANDAL A. 


INDEX TO VOLUME 84 


BEAM, BONNIE J. BROWNLEE, PAUL 
S. VOAKES, and G. CLEVELAND WIL- 
HOIT, The American Journalist in the 21st 
Century: U.S. News People at the Dawn of 
a New Millennium / Reviewed by Vincent 
F. Filak, 84:4, 844. 

WITTENBRINK, BERND and NOR- 
BERT SCHWARZ, eds., Implicit Measures 
of Attitudes / Reviewed by Don W. Stacks, 
84:3, 641. 

ZIMMERMAN, RICHARD G., Plain 
Dealing: Ohio Politics and Journalism 
Viewed from the Press Gallery / Re- 
viewed by Thomas Suddes, 84:1, 195. 

ZOLLNER, OLIVER, ed., Targeting 
International Audiences: Current and Fu- 
ture Approaches to International Broad- 
casting Research / Reviewed by Catherine 
A. Luther, 84:2, 406. 








